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Shifts in How
People Live,
Work & Play



' STRONGER THAN EVER




OUTDOOR RECREATION IS MMM 3255
BIG BUSINESS

- An overlooked economic giant, outdoor recreation
makes up 1.9% of GDP.

» Outdoor recreation exceeds such industries as mining
and agriculture, which combined, have a lower
contribution than outdoor recreation

source: U.S. Bureau of Economic Analysis



U.S. OUTDOOR RECREATION

Core Conventional Activities*

Boating /Fishing /Other Water

RVing

Other Air & Land

Motorcycling /ATVing

Hunting/ Shooting/ Trapping

Equestrian

Snow Activities

Climbing/ Hiking /Tent Camping

Bicycling

*excludes apparel and accessories

2021 GDP (Billions)

MMM -

— $50.58

e

source: U.S. Bureau of Economic Analysis



e 511,117 direct

e 111,000
manufacturing

e /8,500 marinas

{ « 3,000
manufacturers
e 11,200 marinas
e 15,000 dealers

e $149.7B Output
e $61.6B direct

e $20.5B Tax
Revenue

MMM -

RECREATIONAL
BOATING IS AN
ECONOMIC ENGINE

$170.3B

ANNUAL ECONOMIC
IMPACT

source: NMMA Recreational Boating Economic Impact Study



ANNUAL MARINE EXPENDITURES
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BOATING MARKETPLACE NI 355

M Pre-owned ™ New

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
Estimate

Units Sold Thousands

Source: Info-Link Technologies & NMMA Business Intelligence



RETAIL SALES REMAIN HEALTHY

MMM -
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WHAT TO WATCH

Interest Rates
New Private Housing Starts

Fuel Prices

Fuel Availability
Consumer Sentiment

Wholesale & Retail Credit Availability
Wages & Employment

SUV & Light Truck Series

Marine Dealer Inventories

Consumer Net Worth/Debt

RV Inventories

NMIMA



TIME FOR TRANSFORM



FOCUS ON
SUSTAINABILITY

NMMA
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The Next Generation of Boaters Are Increasingly
Diverse and Many Did Not Grow Up Boating

Diversity Share of Population

Traditional Growth Emerging GenZ
Segment Segment Segment (25 and under)

61.5 Million 56.4 Million 34 Million 67.7 Million
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6 1(y of boat owners have an annual
O Household income of $75K or less

source: NMMA Economic Impact Study
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Questions




